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Introduction

The purpose of this Style Guide is to
assist users by providing a general

visual framework to work with when
preparing artwork for Urantia Association
International (UAI). This guide illustrates
the basic elements which distinguishes
UAI through use of colour, imagery,
graphic elements, typography and
structure. All users of this guide should
adhere to maintaining the basic rules. It
is important that design is expressed as
one unified visual voice. This harmonious
association begins with the logo and
extends to all media through mintenance
of typographical relationships

Any questions about the application of the
identity should be directed to:

Verner Verass
Communications Chair
Urantia Association International

Address

20 Napier Close DEAKIN ACT 2606
PO Box 44, DEAKIN WEST ACT 2606
AUSTRALIA

Telephone: 02 62851827
Email: vern@designd.com.au

Supplied files

This style guide is available as a PDF for
electronic transfer, copies of the UAl logo
and the registered Urantai Foundation
circles are available in several file formats
(tiff, jpeg and eps). please contact vern@
designd.com.au if you require any of these
files.

UAl is social usage licensee of Urantia
Foundation’s trademarks and is entitled

to use the Marks on any and all media,
including printed materials, labels,
packaging, and electronic media, including
web pages, domain names, and email
signatures.
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Visual identity design elements
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A Guide and Template
for Local and National
Associations
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The UAl visual identity comprises a series
of design elements and application
principles to achieve a unified brand
identity.

1. Logo strip

The inline version of the UAI logo is
preferred. When room allows, such as on
an A4 page layout which is proportionally
wider than a DL, the inline strip should be
used. In the case of a DL, example shown,
the inline version should be used.The
logo is on a white bar.The circles should
not be reduced less that 18mm or 3/4” in
diameter. The height of logo strip works
best at 33mm when using the minimum
size. Please refer to pages 4-5 for more
information on usage of the UAI logo.

2.large zone

3.Small zone

4.Square image block (optional)

This small zone is based on one third

of the area remaining below the logo
stripand can be positioned directly under
the logo strip or at the bottom of the
design (see Applying the design elements).
This area can be used for any photo,
graphic treatment or solid block of colour.
Please contact UAI for information on
photo availability and copyright issues.

4.Circles graphic

The circles graphic are an integral part of
the UAl visual identity and must appear on
all printed material. Please refer to page 9
for more information on usage of the
circles graphic.

5. Heading

This large zone is based on two thirds of
the area remaining below the logo strip
and can be positioned directly under the
logo strip or at the bottom of the design
(see Applying the design elements). This
area can be used for any photo, graphic
treatment or solid block of colour. Please
contact UAI for information on photo
availability and copyright issues.

Heading can be used creatively by
highlighting key words in contrasting sizes.
Please refer to page 8 for more information

on typography.
6.Sub-heading

Optional qualifier text, eg. author or
byline. Please refer to page 8 for more
information on typography.

This square image block is optional. It has
a minimum size of 18mm or 3/4” and can
be positioned below or above the joining
zones. This area can be used for any photo,
graphic treatment or solid block of colour.
Please contact UAI for information on
photo availability and copyright issues.

8.Transparent bar

The transparent bar is an optional graphic
device. Best used when text is hard to read
over a photo or to enhance the overall
design.The bar can be any height and can
be positioned above or below the joining
zones. The tranparency is set at 50%
opacity.



Applying the design elements

The UAl visual identity is flexible
enough to allow for a number of design LRANTIA it LRANTIA i LRANTIA (585475 LRANTIA (58

combinations. Despite this flexibility, i :‘ I%s

the overall look is still maintained.

More examples are provided in General
publication examples which start on page
1.

Strategic,

Planning

Str

Plargm.n

Uranti international
Annual Report 2008-09

Local and National
Associations

Uranti tion international
Annual Report 2008-09

Teaching
Friendship
with God
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UAI logo

Guidelines for the UAI logo. Two layout
options are available —a horizontal inline
version and a vertical stacked version. The
inline version is the preferred option.

® Registered Mark of URANTIA Foundation
used pursuant to licence.
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Inline version (preferred format)

‘ LRANTI

Stacked version

ASSOCIATION
INTERNATIONAL

®
LRANTIA
ASSOCIATION
INTERNATIONAL

®
LRANTIA
ASSOCIATION
INTERNATIONAL



UAI logo

Minimum size

18mm or3/4”

r 1
@ LRANTIA Nr&RATIONAL
®

Standard use on publications Reversed option

ASSOCIATION ASSOCIATION
® ®

Minimum clear space

X X X X

X
@ LRANTIA RN |
® X
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Colour palette

The UAI colour palette provides a visual
representation for the UAI brand and
sub-brands (affiliated associations). Each
brand contains one primary colour and
four secondary support colours connected
together by the shared link colour. The
primary colour for each brand should be
visually dominant within the design. The
secondary colours are used as highlights.
Please refer to General publication
examples starting on page 11.

Examples of colour usage for the different
associations within UAl is shown below.
The primary colour for each brand is
dominant in each example.
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UAI brand

Sub-brands (affiliated associations)

Office of
Urantia Association
International

ASSOCIATION
INTERNATIONAL

Intern monal

Associations

Directory

North American

Regional

Associations

South American
Regional
Associations

European, Arabian
and African Regional
Associations

Asian, Indian
and Pacific
Regional

Associations

ASSOCIATION
INTERNATIONAL

;
-
,:..1'-"

Canadia' \

LRANTIA fssasianon
INTERNATIONAL
®

Argel nt‘\

Asso@mt#g)ns

irectory

LRANTIA 578!
.

Spanish™8

Associations

Directory

ASSOCIATION
INTERNATIONAL

AGuide and
Template for
Local and National

Associations

White bar

Primary colours



Colour palette

Pantone Spot®

Pantone Process®

CMYK

RGB

White bar - - Co Mo Yo Ko R 255 G255 B 255
UAI basic blue
_ Primary colour PMS 299 DS 233-2C C8 M8 Yo Ko Ro G153 B20o4
] Secondary colour PMS 7496 DS 305-1C C35 Mo Y100 Kgo R130 G144 B2
North America
_ Primary colour PMS 1675 DS 47—1C C10 M70 Y100 Ko R219 G102 B18
| Secondary colour PMS 7510 DS19-1C Co M35 Yioo K10 R229 G164 Bo
South America
_ Primary colour PMS 7473 DS 255-2C Cso Mo Y85 Kio R151 G179 B77
] Secondary colour PMS 132 DS 15-2C C30 M40 Yioo Ko R193 G151 B13
Europe, Arabia, Africa
_ Primary colour PMS 187 DS 61-1C Co Mgo Yioo Kio R211 Gso B22
Secondary colour PMS 124 DS 9—2C C1o M30 Y100 Ko R233 G180 Bo
Asia, India, Pacific
_ Primary colour PMS 131 DS 26-3C C10 Mgo Y100 Ko R229 G162 Bo
I Secondary colour PMS 484 DS 55-1C C15 M75 Yioo K30 R162 G71 B2
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UAI typeface

The Sans font family is the primary
typeface for UAI with Optima Roman as
the secondary typeface used mainly in
headings.

Secondary (optional) font is Trebuchet.

8 Urantia Association International Style Guide

Body text in printed material should be The Sans Extra Light in sentence case

The Sans Extra Light ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789 @#5%&

The Sans Extra Light Italic ABCDEFGHIJKLMINOPORSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789/ @#S5%&

Alternate Body text in printed material can be The Sans Light in sentence case

The Sans Light ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqurstuvwxyz
0123456789! @#5%&

The Sans Light Italic ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789 @#5%&

Headings in printed material should be The Sans Bold in sentence case

The Sans Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789!@#$% &

The Sans Bold Italic ABCDEFGHIJKLMNOPQRSTUVYWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789!@#$% &

Brochure titles should be Optima Roman

Optima Roman ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz
0123456789!@#$%&



Graphic element —the circles

UAl uses the circles as the core graphic
element for its visual identity. There are
a number of ways that it can be used as
illustrated.

® Registered Mark of URANTIA Foundation
used pursuant to licence.

It can be reversed out of a solid colour.

It can be used as a solid graphic.

It can be used with a transparency of 20% white
onto a background image or block of colour.

It can be screened back as a watermark, 10% tint.

Urantia Association International Style Guide
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Image use

Usage of visual imagery

Photographs depicting people are
encouraged. In addition, images of natural
settings, evocative beautiful landscapes,
can be used to complement the people
shots. Photos of our planet supplement
the other images completing the visual
theme, ‘the world and its people”.

10 Urantia Association International Style Guide



General publication examples

DL brochure

‘ LRANTIA KrERATNA
°

International

Associations

Directory
e

A Guide for

Local and National
associations |9

DL brochure cover — Example A

LRANTIA KERATINa,

Coqrdination of

National

Associations

A Guide for
Local and National
Associations

DL brochure cover — Example B

. LRANTIA RN
o

Regional

Conference

Planning

A Guide for
Local and National
Associations

DL brochure cover — Example C

i
LA

. LRANTIA RN
o

Study
Groups

A Guide for
Local and
National
Associations

DL brochure cover — Example D

ASSOCIATION
INTERNATIONAL

A Guide for
Local and National
Associations.

DL brochure cover — Example E
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General publication examples

DL internal spread

Heading level 1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.
Duis autem vel eu iriure dolor in hendrerit in vulputate
velit esse molestie consequat.

lorem ipsum dolor sit amet
consectetuer adipiscing elit
sed diam nonummy nibh euismod

tincidunt ut laoreet dolore

magna aliquam erat volutpat

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo consequat.

DL brochure inside spread — Example A

Heading level 1

L
dolore ma;
niam
lobortis nis! ut aliquip ex ea
autem vel eum iriure dolor in hendrerit in

esse molestie consequat.

Vero ert ignissim qui blandit
praesent luptatum zzril delenit augue duls dolore te feugait
nulla facilis
Lorem ipsum dc
sed diam nonummy
dolore magna aliquam erat volutpat. Ut wisi enir nim
veniam,q erci tation ullamcorper suscipit
lobortis nis! ut aliquip ex ea commodo consequat.

n et iusto odio dignissim qui blandit

1il delenit augue duis dolore te feugait

etuer adipi
mod tincidunt ut laoreet
isi enim ad minim

pit

lobortis nis! ut aliquip
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Heading level 2

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
‘minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat
Duis autem vel eun iriure dolor in hendrerit in vulputate
velit esse molestie consequat

Heading level 3

Vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
‘minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
‘minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat.

Heading level 1

Lorem ipsum dolor sit amet, consectefsssdtuer adipiscifgng elit, sed diam nonummy nibh euismod tincidunt

ut lasdoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim venfsdiam, quis nostrud exerci

tation ullamcorper suscipit lobortis nis! ut aliquip ex ea

Heading level 2

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad

im veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat.

lorem ipsum dolor sit amet
consectetuer adipiscing elit

.
.
= sed diam nonummy nibh euismod
= tincidunt ut laoreet dolore
.

magna aliquam erat volutpat

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.

ommc sequat

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore magna

aliquam erat volutpat. Ut wisi

enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit | ea commodo
consequat. Duis autem vel eumn iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel llum dolore eu
feugiat nulla facilsis at

Vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis
dolore te feugait nulla facilsi. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, Isdd uptatum zzril
sed diam nonummy nibh euismod tincidunt ut laoreet
docvxsdffsdfdsfslore magna aliquam erat volutpat.

Vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi sdfsdfsdfsfsd.

Vero eros et accumsan et iusto odio dignissim qui
blandit pracsent luptatum zzril delenit augue duis dolore
te feugait nulla facilisi. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, lupl sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat.

Heading level 2

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commaodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat.

Heading level 3

Vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vl eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat.

DL brochure inside spread — Example B




General publication examples

Letterhead

LRANTI ASSOCIATION Urantia Association International, 559 West Diversey Parkway #351 Chicago, IL 60614 USA
INTERNATIONAL Phone: 773 5721180 USA | Fax: 773 5721181 | Email: uaicentraloffice@urantia-uai.org
®

Dear Reader Friend,

It's been a very good year for Urantia Association International. Great strides have been taken,
even milestones achieved. At mid-year we completed our legal journey to autonomy. UAI is
now an independent non-profit service organization, though we maintain our original and
cherished interdependent relationship with Urantia Foundation.

Astrategic plan has been developed that will progressively guide us toward increased
member participation, the key to achieving all our service goals.

We created a Global Seeding Fund to disseminate Urantia Books to emerging reader
groups and have shipped cases of books to Africa and South America.

Our highly successful program to serve those behind bars, the Prison Inmate Response
Team, continues to correspond with prisoners. They answer questions, place books, foster and
even facilitate study groups. Who can predict the long term value of spiritual rehabilitation?

New friendships developed at our summer conference in Seattle resulted in a Braille
copy of The Urantia Book being created. An enthusiastic blind student in the Northwest is now
“reading” his very own book.

These and other worthy projects are possible because generous UAI members support
good works. Without your volunteer spirit and financial gifts, there would be no worldwide
readership organization and fewer opportunities to serve and grow as leaders and teachers.
Truly, we are just beginning to fulfill a noble destiny.

It has been said that the connection between tithing and prosperity is, after all, an
expression of spiritual law; that what we are to the universe, the universe will be to us; that
what we give out is what we shall receive back; that like attracts like; that whatsoever a man
sows is what he shall reap.

A simple and practical way to financially support UAI is by regular credit card debit.
This tithing technique is easy to set up and provides a predictable income stream that helps us
better serve. It's a blessing that we currently have 12 members giving around $330 per month.
A visit to the online report of another reader group revealed an astonishing disparity... 130
credit card donors giving about $7,500 per month.

Can we increase our giving so we can expand our service? Yes we can. Consider the
stakes and the importance of the UAI worldwide mission. Please use the coupon below for
your annual gift or simply call the office to arrange a debit plan

In the spirit of brotherhood,

Gaetan Charland

Urantia Association International Style Guide 13



General publication examples

A4 publication cover

LRANTIA fssogianon ASSOCIATION
INTERNATIONAL INTERNATIONAL
®

Regional

Annual Report cover example A4 brochure cover — Example A
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Study Groups o
Yy P! [

ASSOCIATION
INTERNATIONAL

A4 brochure cover — Example B

Reg
Conference Pla




eneral publication examples

A4 publication internal spread

Heading level 1

Utwisi enim ad

Vero.

.01 hendrerit

i vulputate velit esse molesti consequat,velillum
dolore eu feugiat null facilisis at

Heading level 2

& lorem ipsum dolor sit amet
= consectetuer adipiscng elit
= sed diam nonummy nibh euismod

= tincdunt ut laoreet dolore

sed diam nonummy ibh evismod tincidunt ut aoreet
dolore magna aliquam erat volutpat. Ut wisi enim ac
minim veniam, quis nostrud exerci tation ullamcorper
suscipitobortis nis ut aliquip ex ea commodo,
consequat Duis autem vel eu irure dolor in hendrerit

i vulputate velt esse moleste consegquat

Heading level 3

Lorem ipsum dolor it amet, consectetuer adipicing
elit,sed diam nonummy nibh euismod tincdunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exeritation
ullamcorper suscipitlobortis il ut aliquip ex ea
commodo consequat Lorem fpsum dolor it amet,
consectetuer adipiscing elit,sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam

erat volutpat. quis

dolor sitamet, adipiscing elt sed diam

esse molestie consequatvelllam dolore eu fevgiat
nulla faclss at.

Heading level 4
Lorem ipsum dolor it amet, consectetuer adipiscing el

sed diam nonummy nibh euismod tincidunt ut aoreet
ut "

nonummy nibh euismod tincidunt ut laoreet dolore
magna aliguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerc tation ullamcorper suscipt
lobortis nislut liquip ex 2 commado consequat. Duis
autem vel eum e dolor n hendreri n vulputate
velt esse molestie consequat,vel llum dolore eu
feugiat null acilsis at. Lorem ipsum dolor sit amet,

sed dia

Duis autem vel eum

nibh

Irure dolor in hendrert in vulputate velit esse molestie

Vero ros et accumsan et fusto odio dignissim qui

et sed diam nonummy nibh hendrert in vulputate
velt esse molesie consequat,vel llum dolore e eugiat
nulla

dolore e feugait nulla facilsi Lorer ipsum dolor sit

to. Publication e Chapter it

euismod
Faclss at nonummy nibh nula faciss at.

Utwis enim ad
Suscpitlobortis sl ut aliquip ex 2 commodo
P e = consectetuer adipiscing lit
consequat. Duis autem vel eum rure dolor in hendrert
welilum
dolore eu feugiat nullafacilss at. & tincidunt ut laoreet dolore
. p -
+, P

Utwis enim ad

minim Utwisienim ad
suscipit lobortis ni! ut aliquip ex ea commodo. minim veniam, quis nostrud exercitation ullamcorper
et
" sit amet, consectetuer
adipscing el sed diam nonummy nibh evismod

Heading level 3 tincidunt utaoreet dolore magna aiquam erat

et . oltpat. Ut w auis nostrud

i, tncdunt ut
o

nullafaclss at

Lorem ipsum dolor it amet, consectetuer adipiscing
elit sed diam nonummy nibh eulsmod tincdunt ut

Heading evel 4 Iaoreet dolore magna aliquam erat volutpat, Ut wisi
o enim
Utwis enim ad Duis.
faclisisat. Lorem ipsum
inure dolor dolor st amet 44
wolutpat,
labartis sl ouis
amet,

dolore magna aiquam erat volutpat.

nullafacilss at

Publcation e Chapter title

Heading level 1

Lorem ipsum dolor sit amet, consectefsssdtuer adipiscifgng elit, sed diam
nonummy nibh euismod tincidunt ut lasdoreet dolore magna aliquam

rat volutpat nim ad minim venfsdiam, quis nostrud exerci tation
ullar 1 suscipit lobortis nis! ut aliquip ex ea commodo conseq

amet, .
Heading level 2 Headinglevel . . .
= s am nenummy it
ceuer a )
el euismod
Utvisienim
1. quis nostrud -
lquam erstvlutpat Utwisienim  siquam erstvlatpt Ut wistenim o .
aus ostad st st stamet,
» » Dusatem " sdpscng e prsanget sed
o nendrert
ouis aut n
nhendrent . alquam sttt Ut
invwlputateveit cssemolstie molste consequat v lum dolore psum door cetuer i minm venam, qui notrud i
comequa. euteugitnula fcisisat sdpscngelt o
Veroeros et accumsan et usto nith
g level 3 o dignisim qui bandit pracsent
oltgat Ut wisienim ad miin . comecer
P, | eiam qus nestrudexcrcitation ew feugia ol faciss t. sipscing et sed diam nonummy
e e e llsmcorper suscpt oborts i ut
ey sliquip exea commodo consequat
Dusautem el cumirue dolorin Jtpat

aliquam erat volutpat Duis autem 13 nenummy nibh euismod

hendrerit

hendreitin ulputate velt esse veniam, tatioin

Lorem

molestie consequat. psum dolor sit amet, consectetuer

aliquam erat volutpat. wlputate veltesse molestie

i vulputate velt esse molestie

uptatum zzril delenit augue duis tincidunt ut lzoreet dolore magna  Vero eros et accumsan et isto

dolore te feugait nullafaclis.

odiodignissim qui blandit pracsent  dolore te feugait nal facils.
luptatum zzrl delenit augue duis

dolore te feugait nlla facls.

1o Publestion e Chaptertite Publcation 1 Chaptertite 10

Annual report inside spread example

A4 brochure inside spread example

Urantia Association International Style Guide

15



General publication examples

Freestanding banners
LRANTIA 855

Effective

leams
Ac} Locally

Banner — Example A
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Regional

Study =

groups

Banner — Example B



General publication examples

Poster

LRAN I I ASSOCIATION ASSOCIATION
INTERNATIONAL INTERNATIONAL
®

Getting the

Message
Out There

;
N vel QU iriure doloﬁhem erit in
&N =

the World’s People Working Together with the World’s People

Poster — Example A Poster — Example B
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General publication examples

Powerpoint template

LRANTIA RFaATdNa LRANTIA &N
® ®

Heading Subheading
B Consectetuer dipiscing eratelit sed

B Ibh euismod tincidunt ut laoreet dolore
B Magna aliquam erat volutpat
B Vero eros et accumsan et iusto odio

Subheading

Working together with the world’s people Working together with the world’s people

PowerPoint title frame example PowerPoint text and image frame example
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General publication examples

Flip-book
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Flip-book cover example

Flip-book layout example
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General publication examples

Name badge (mono) Business card (2 colour front and 1 colour back)

ASSOCIATION ASSOCIATION
@ LRANT INTERNATIONAL @ lRANT INTERNATIONAL
® ®

\ Name Richard Kirkman
Urantia Association International Outreach program manager

559 WEST DIVERSEY PARKWAY #351 CHICAGO, ILLINOIS 60614—-7640 UNITED STATES
Ph:773 5721180 | Fax:773 5721181 | Email exec-admin@urantia-uai.org
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General publication examples
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